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COMM2030 Communication Research 
 

Section (001 & 002: ftf) 
School of Communication, College of Fine Arts & Communication, ECU, Fall 2025 

 

 
 
 
Instructor Information:  
 
Professor: Dr. Jin-Ae Kang 
Email: kangj@ecu.edu 

For all e-mail correspondence in this class, please use the ECU e-mail account that the university 
has provided you. When sending e-mail messages to me, please always type “COMM2030” in 
the subject line so I won’t filter your message out. Send e-mails to my ECU e-mail account. E-
mail or attachments sent via non-ECU e-mail accounts will be returned. Sending me e-mail 
through Canvas is fine. I try to respond to e-mail as quickly as possible (within 48 hours, often 
sooner). 
However, please understand that I do not guarantee the email response during the weekend 
(Friday after 9pm until the Monday morning 8am ET).  

Phone: 252-737-4359 (o); 252-295-8932 (c): emergency contact, text only, please. 
Office: Joyner East 116 
Office Hours: 10-12pm on MWF or by appointment 
Online Office Hours: by appointment via WebEx: https://ecu.webex.com/meet/kangj 
 

 
 

Course Description 
 
 
 Description and Objectives:  

This course is designed to provide you with details about how people ask and attempt to answer 
questions about communication research. We will explore methods used by industry professionals and 

mailto:kangj@ecu.edu
https://ecu.webex.com/meet/kangj
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by academics interested in exploring the effects of media products (surveys, experiments, content 
analyses, qualitative methods, etc.). We will go through all of the important steps of communication 
research from conceptualizing research problems, reviewing previous literature, deciding the most 
appropriate research methods for my problems, collecting and analyzing data, and reporting research 
findings. At the end of semester, you will be equipped with essential knowledge about conducting 
research and will learn how to apply/utilize scholarly research methods to real world applications.  
 
 Prerequisites:  

Students should know that my section of this course has a substantial math component to it. You will 
be doing basic calculations in order to become familiar with simple statistical procedures. This is 
because much of the research conducted in the area of mass communication uses statistics to answer 
questions. I believe that if you keep up with the reading and attend the lectures you should not have any 
trouble with this.  
 
 
 
Course Materials: 

• Required: Donald M. Treadwell & Andrea M. Davis (2024). Introducing 
Communication Research: Paths of Inquiry (5th edition). Sage 
Publications. ISBN-13: 9781071886632 
 

• Previous edition (4th edition) is okay.  
• If necessary, additional readings for assignments will be posted on Canvas 

in PDF format, Weblinks, and/or Joyner Library electronic resources.  
  

Reading List: This semester, we will navitate research methods in the context of environmental 
communication and science communication. The following reading materials will help students 
understand how each research methods are used.   
 

[Meta Analysis] 
Comfort, S. E., & Park, Y. E. (2018). On the field of environmental communication: A 
systematic review of the peer-reviewed literature. Environmental Communication, 12(7), 862-
875. 
 
[Survey] 
Howe, P. D., Mildenberger, M., Marlon, J. R., & Leiserowitz, A. (2024). Yale Climate Opinion 
Maps. Yale Program on Climate Change Communication. 
https://climatecommunication.yale.edu/visualizations-data/ycom-us/ 
 

https://climatecommunication.yale.edu/visualizations-data/ycom-us/
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Fielding, K. S., McDonald, R., & Louis, W. R. (2008). Theory of planned behaviour, identity 
and intentions to engage in environmental activism. Journal of environmental psychology, 28(4), 
318-326. 
 
 
[Experiment] 
Bolsen, T., Palm, R., & Kingsland, J. T. (2019). The impact of message source on the 
effectiveness of communications about climate change. Science Communication, 41(4), 464-487. 
 
Bretter, C., Unsworth, K. L., Russell, S. V., Quested, T. E., Kaptan, G., & Doriza, A. (2023). 
Food waste interventions: Experimental evidence of the effectiveness of environmental 
messages. Journal of Cleaner Production, 414, 137596. 
 
Skurka, C., Niederdeppe, J., Romero-Canyas, R., & Acup, D. (2018). Pathways of influence in 
emotional appeals: Benefits and tradeoffs of using fear or humor to promote climate change-
related intentions and risk perceptions. Journal of Communication, 68(1), 169-193. 
 
Kapoor, P. S., Balaji, M. S., & Jiang, Y. (2021). Effectiveness of sustainability communication 
on social media: role of message appeal and message source. International Journal of 
Contemporary Hospitality Management, 33(3), 949-972. 
 
[Content Analysis] 
Schneider-Mayerson, M., Lim, J., Stringer, M., Wilson, A., Zhou, Z., & Bellido, D. (2025). The 
Presence and Portrayal of Climate Change and Other Environmental Problems in Popular Films: 
A Quantitative Content Analysis. Environmental Communication, 1–21. 
https://doi.org/10.1080/17524032.2025.2467427 
 
[Computational Methods] 
Veltri, G. A., & Atanasova, D. (2017). Climate change on Twitter: Content, media ecology and 
information sharing behaviour. Public understanding of science, 26(6), 721-737. 

 
 
 Communication through Email and Canvas (https://canvas.ecu.edu/): 

Email and the Canvas will be used as important communication tools during the semester for both 
face-to-face and the online course.  

 
The best way to reach me is through email. I will respond to your message as soon as possible. 

Important class announcements will be made to the students often by email or through Canvas. Make 
sure to check your email regularly not to miss important class announcements. In addition, the Canvas 

https://doi.org/10.1080/17524032.2025.2467427
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will be used as an online space to store and download important class materials. Lecture PPTs and other 
relevant supplements will be available through Canvas.  
 

• Discussion Manners:  There will be a couple of discussion activities on Canvas. It’s important 
to build an online environment where we can feel free to disclose personal examples without fear 
of denial or negative reaction. Sharing your own experience is encouraged but ultimately, it’s 
your choice as to how much detail you wish to share with the class. Try to avoid personal 
criticism and judgment, which would only hinder a positive environment. Treat other’s 
disclosures with the same respect and consideration that you would expect for your own. Finally, 
use a positive tone and choose your words carefully. Be collaborative, not combative.  
 
 

 System Requirements & Technical Support 
you have a technical problem with your computer, your e-mail account, or with accessing Canvas, 
please contact the ECU IT Help Desk via the web or via a toll-free phone call at 1-800-340-7081. 
Brower and computer requirements information is as follows: 
https://community.canvaslms.com/t5/Canvas-Basics-Guide/What-are-the-browser-and-computer-
requirements-for-Canvas/ta-p/66  

 
 

 Cell Phones in class:  
Cell phones must be turned off when you enter the classroom.  As most of you are aware, ringing 

cell phones in the middle of class are a HUGE disturbance for everyone. So, please turn it off! It is no 
exception for the online live class. Try to pay attention as much as possible. That’s the best way to save 
your time to study research methods and achieve comprehension of the subject matters. 

 
 Tardies (both online and in-class):  

It is disrespectful and disruptive to arrive late to class. If you arrive after I have taken roll, then it is 
your responsibility to check with me at the end of class to ensure that your absence is changed. Being 
tardy three times (i.e., coming to class late or leaving early) will be counted as one absence, unless 
otherwise notified an instructor with a proper documentation. Being late to class more than 15 minutes is 
regarded as absence.  

All assignments and exams must be completed as scheduled. Late or make-up work will not be 
accepted unless I have approved your reason for handing an assignment in late. Assignments that are 
handed in late are subject to point deductions. I reserve the right to make this decision on a case-by-case 
basis. 

 
 

 Policy on Late Assignments 

https://community.canvaslms.com/t5/Canvas-Basics-Guide/What-are-the-browser-and-computer-requirements-for-Canvas/ta-p/66
https://community.canvaslms.com/t5/Canvas-Basics-Guide/What-are-the-browser-and-computer-requirements-for-Canvas/ta-p/66
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It’s imperative that you submit all assignments by the due date and time. Assignments submitted 
after the due date will receive a 2% deduction in points for each additional day. No assignments will 
be accepted more than two (2) days after the due date.   
Pay close attention to test schedules; make-up tests will be rare. If you fail to take a test, you will 
receive zero points. 
Make sure you stay on track with the textbook reading, participation and assignments. There will be 
NO opportunity for extra-credit or make-up work. You’re responsible for doing everything you can 
to ensure that you achieve your goal. Speak with me early in the semester so that I can help you 
work towards that goal. Please Do NOT contact me at the end of the semester to ask me to add 
points to your final grade. 

 
 
 Code of Conduct / Academic Integrity / Academic Dishonesty 

Academic dishonestly includes cheating, plagiarism, falsification, and attempts to cheat, plagiarize 
or falsify. According to ECU’s code of conduct, cheating is defined as “unauthorized aid or 
assistance or the giving or receiving of unfair advantage on any form of academic work;” plagiarism 
is defined as “copying the language, structure, ideas, and/or thoughts of another and adopting the 
same as one’s own original work;” falsification is a “statement of any untruth, either or written, 
regarding any circumstances relative to academic work.” Please refer to the Student Code of 
Conduct at https://public-health.ecu.edu/wp-content/pv-uploads/sites/108/2019/08/Code-of-Conduct-
Policy-032520-rev-040620.pdf for further information on ECU’s policy on academic integrity. This 
policy will be strictly enforced. Penalties for engaging in academic dishonestly range from 
significant point penalties to failure of assignment, failure of the course or more. In short, don’t do 
it!  

 
 Special Assistance 

It is my hope that you will succeed in this class. If you have any special needs that you feel I should 
be aware of to assist you in your learning process, please feel free to set up a conference with me 
during my office hours or at another time. Also, please note that ECU seeks to comply fully with the 
Americans with Disabilities Act (ADA). Students requesting accommodations based on a disability 
must be registered with the Department for Disability Support Services located in Slay 138 (252) 
737-1016. The main ECU web site on accessibility can be found at 
http://www.ecu.edu/dss/Accessibility. 
 

 Disruptive Behavior Policy  
       Students who do not follow reasonable standards of behavior in the classroom may be removed 
from the course by the instructor following appropriate notice. Students removed from a course under 
this policy will receive a grade of “drop” according to university policy and are eligible for tuition 
refund as specified in the current tuition refund policy. 
 

https://public-health.ecu.edu/wp-content/pv-uploads/sites/108/2019/08/Code-of-Conduct-Policy-032520-rev-040620.pdf
https://public-health.ecu.edu/wp-content/pv-uploads/sites/108/2019/08/Code-of-Conduct-Policy-032520-rev-040620.pdf
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 Emergency Weather 
In the event of weather emergencies, students can access information about ECU through the 
following sources: ECU emergency notices (http://www.ecu.edu/alert) or the ECU emergency 
information hotline 252.328.0062. More detailed information about hazardous weather is available 
in the following link: https://oehs.ecu.edu/emergency-management/weather-resources/ 

 
 Continuity of Instruction   

In the event that the class is affected by a catastrophic event I will strive to continue instruction to 
those that are able to participate. You will receive an e-mail from me and a Blackboard 
announcement that detail how we will communicate and what you can expect during this time 
period. I realize that some of you may not able to participate; however, I will continue to provide 
instruction to those who are able to continue. 
 

 Instructor’s Teaching Philosophy: 
I believe that students’ successful academic performance depends on their willingness and 
motivation to improve and challenge. Moreover, good students openly communicate with others 
and respect diversity. Please do not hesitate to contact me with any questions comments or 
concerns. 

 

 Course Grade 

Three Exams 45% 
Attendance and Class Participation (activities, attendances, and discussions) 10% 
Exploring communication Research Report: 10% 
Research Reflection Presentation (Group): 10% 
Research Project (Group) 25% 

                

GRADE SCALE:  
93.00 – 100.00% (465 – 500)  A   
90.00 - 92.99% (450 – 464)  A-   
87.00 - 89.99% (435 -- 449)  B+ 
83.00 - 86.99% (415 – 434)  B 
80.00 - 82.99% (400 – 414)  B- 
77.00 - 79.99% (385 – 399)  C+ 
73.00 - 76.99% (365 – 384)  C 
70.00 - 72.99% (350 – 364)  C- 
67.00 – 69.99% (335 – 349)  D+ 
63.00 – 66.99% (315 – 334)  D 
60.00 – 62.99% (300 – 314)  D- 

 59.99% and below (0 – 299)  F 

https://oehs.ecu.edu/emergency-management/weather-resources/


7 
 

 
 Class Requirements:  

 
1. Exams (45% total): Students will take three exams throughout the semester to assess your 

comprehension of the materials and relevant theories covered in the course. materials. They will 
be a mixture of multiple choices, matching, true-false and/or short answers.  Further instructions 
will be posted in the Canvas announcement.    
 
This course is very informative, and you will learn lots of different terms that you are not 
familiar with. Exams will help you to check out if you actually learn the terms and basic 
concepts in research design and analysis.  
 
About my lecture/exam materials: The exams are based on my lecture materials. My lecture 
materials (mostly PPTs) are the product of my 15 years of teaching experience in research 
methods. So, do not be panic when you discover my PPT does not the same as the current 
textbook flow. I have been using several different textbooks and improved my materials over the 
twelve years, which means the lectures and exams include more than just our textbook materials. 
My lectures will help you to understand key elements of research design most effectively and 
efficiently.  Thus, make effort to digest the lectures as much as possible.     

 
  

Exams will be available during specific times on a specific day regardless of which type of class 
you are in. No make-ups, please. If you exceed the time allowed, the following deductions will 
occur: 
• 1-4 minutes overtime limit: 5 points deducted from the exam grade 
• 5-9 minutes overtime limit: 10 points deducted from the exam grade 
• 10+ minutes overtime limit: no credit for the exam unless you have a legitimate conflict with an 

exam date/time, contact the professor well before the exam date. 
 

 
2. Research Reflection Presentation (Group): (10%) Students will form a team of four team 

members. Dr. Kang will assign one article from the reading materials to each team. The team 
will thoroughly review the research article assigned, focusing on the research design, and re-
explain the study to classmates as best as possible with plain languages. At the reflection, 
presenters will add discussions and further study ideas.    

 
3. Exploring Communication Research Report (10%): Students navigate their research interests 

in the communication area. I scope the limit of the search in environmental communication, risk 
communication, science communication. Students will practice to build up research questions 
and/or hypotheses based on their interests and reflection. 
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4. Research Proposal (25%): We do have a group project! Students will learn to design survey 

research or content analysis. The theme of the semester is “sustainability,” which includes but is 
not limited to message effectiveness, perception toward climate change, sustainable lifestyle (i.e. 
recycling), sustainable business (i.e. fashion, restaurants, toys, electronics, etc. The topic could 
be also as specific as “no plastic bag use” “no plastic eggshell for Easter” or “sustainable 
Halloween”. We will target generation Z and or college students, and explore how research could 
address such an important issue for our planet and human beings. Theoritical foundation should 
back up your research idea.  
Content Analysis (Framing theory), Survey design (Theory of Planned Behavior), Experiment 
(Framing theory)  

 
Caveat: This syllabus's contents are subject to change. However, I will do my best to keep you informed 
of the change on time. Students are also responsible to adapt to the new information when there is a 
change! Let’s make a great semester, together!   
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COMM2030 Course Schedule: (Lastly Updated on 8/7/25 Fall 2025) 

** Please make sure that all dates and times are described based on Eastern Time (ET). 
Week Topic / Class-Activities / Assignments  Reading 

Week 1 
(8/25 – 8/31) 

 
 

Monday 
• Class Introduction  
• What is Research 

 
Wednesday 

• Ways of knowing 

 
Friday 

• Characteristics of Scientific Inquiries  
 

 
 
 
 
 
 
 

Week 2 
(9/01 – 9/7) 

 
 
 

 

Monday 
• Methodological Extremes 

 
Wednesday 

• Research Process: Quantitative Research 

 
Friday 
• Intro to Quantitative Research 1: RQs, Hs & Concepts  

 
 

Week 3 
(9/8-9/14) 

9/8 Labor Day 
 

Monday 
Labor Day (No Class) 
 
Wednesday 
• Intro to Quantitative Research 2: Operational definitions & 

variables 
• Exam 1 Study guide will be released. 

 

Friday 
• Library Day: Navigating Database and work with AI for 

generating your research idea 

 

 
[Meta 
Analysis] 
Comfort, S. E., 
& Park, Y. E. 
(2018). On the 
field of 
environmental 
communication
: A systematic 
review of the 
peer-reviewed 
literature. 
Environmental 
Communicatio
n, 12(7), 862-
875. 
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Week 4 
(9/15 – 9/21) 

Monday 
• Exam 1  

 
Wednesday 
• Measurement 

 
Friday 
• Measurement (Cont’d) 
• Reliability & Validity of Measurement 

 
 
 

Week 5 
(9/22 -9/28) 

Exam 1 

Monday 
• Measurement Scales 

 

Wednesday 
• Reliability & Validity: Artifacts 

 
Friday 
• Probability Sampling 

 

 
 

Week 6 
(9/29 - 10/5) 

Monday 
• Confidence level & Margin of error 

 
Wednesday 

• Non-probability Sampling 

 
Friday 

 

 

Week 7 
(10/6-10/12) 

 

Monday 
• Survey (Data from human subjects): Survey process & 

questionnaire design 

 
Wednesday 
• Survey: Response Rate  
• Theory Introduction: Theory of Planned Behavior 

[Survey] 
Howe, P. D., 
Mildenberger, 
M., Marlon, J. 
R., & 
Leiserowitz, A. 
(2024). Yale 
Climate 
Opinion Maps. 
Yale Program 
on Climate 
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• Exam 2 study guide will be released 

 
Friday 

• Exam 2  

Change 
Communicatio
n. 
https://climatec
ommunication.
yale.edu/visual
izations-
data/ycom-us/ 
 
Fielding, K. S., 
McDonald, R., 
& Louis, W. R. 
(2008). Theory 
of planned 
behaviour, 
identity and 
intentions to 
engage in 
environmental 
activism. 
Journal of 
environmental 
psychology, 
28(4), 318-326. 

Week 8 
(10/13 – 10/19) 

 

Monday 
• Fall Break (10/9-12): No class 

 
Wednesday 
• Research Reflection Presentation 1 (Survey) 

 

Friday 
• Research Reflection Presenation 2 (Survey) 

 

 
 

Week 9  
(10/20-10/26) 

Monday 
• Experiment 1 (Data from human subjects) 

a. Understanding causality 
b. Experimental design 

 
Wednesday 
• Theory Introduction: Framing Theory 
• Experiment 2 (Data from human subjects): 2x2 Factorial 

design (interaction effect) & Field experiment 

 

Bolsen, T., 
Palm, R., & 
Kingsland, J. 
T. (2019). The 
impact of 
message source 
on the 
effectiveness 
of 
communication
s about climate 
change. 
Science 
Communicatio
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Friday 
• Research Reflection Presentation 3 (Experiment) 

n, 41(4), 464-
487. 
 
There are more 
reading 
assignment 
from the 
reading list. 
Refer to page 
3. 

Week 10 
(10/27- 11/02) 

 

Monday 
• Research Reflection Presentation 4 (Experiment) 

 
Wednesday  
Descriptive Statistics 1 
 
Friday  
Descriptive Statistics 2 
 

 

Week 11 
(11/3 – 11/9) 

Survey Presentation 

Monday 
• Inferential Statistics 

 
Wednesday 

• Hypothesis Testing 

 
Friday 

• Round Table: Exploring communication Research Report 
Due  

 

 
 

Week 12 
(11/10 – 11/16) 

Monday  
• Content Analysis: Data from media contents 

Wednesday  
• Team Project Work Day (in class) 

Friday 
• Computational methods. New approach of content 

analysis: Analyzing Social Media Data 
 

Schneider-
Mayerson, M., 
Lim, J., 
Stringer, M., 
Wilson, A., 
Zhou, Z., & 
Bellido, D. 
(2025). The 
Presence and 
Portrayal of 
Climate 
Change and 
Other 
Environmental 
Problems in 
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Popular Films: 
A Quantitative 
Content 
Analysis. 
Environmental 
Communicatio
n, 1–21. 
https://doi.org/
10.1080/17524
032.2025.2467
427 
 
[Computational 
Methods] 
Veltri, G. A., 
& Atanasova, 
D. (2017). 
Climate change 
on Twitter: 
Content, media 
ecology and 
information 
sharing 
behaviour. 
Public 
understanding 
of science, 
26(6), 721-737. 

Week 13 
(11/17 – 11/23) 

 

Monday:  
• Qualitative Research 1: Focus Group, In-depth interview  

 
Wednesday 

• Qualitative Research 2: Ethnography & Case Study 

 
Friday 
• Each team work on your research project.  

 

 
 
 

Week 14 
(11/24-11/30) 

 
November 25, 
Tuesday Survey of 
Student Opinion of 
Instruction (SSOI) 
becomes available. 

 
Monday 

• Research Ethics 
• Exam 3 study guide will be released. 

 
Wednesday & Friday 

• Happy Thanksgiving! (No class) 
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Week 15 
(12/01 – 12/7) 

 

Monday 
• Research Project Presentation 

Wednesday 
• Research Project Presentation 

 
Friday 

• Exam #3 Review 

 
 
 
 

Week 16 
12/8 

Monday 
Exam #3 (Final Exam) 
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